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FROM THE DESK OF ADRIENNE BORGERSEN
Wait…where’s Lois?
I have good news and bad news. I like to get the bad news out of the way first, as you
can only go up from there.
The bad news is, that my co-founder and co-editor Lois Eastlund, has decided to
step down from the magazine. She is focusing on her fashion design business and
some personal issues that are monopolizing all of her time. While I am massively
disappointed, of course I understand and wish her all the best. She has promised to
pop back in every now and again with her great eye for style, so we can look forward
to her special guest appearances.
So now what? I’m a stylist, so I can direct the photo shoots. But, Lois handled all of
the art direction. I don’t really have graphic art skills and there was no budget to hire
someone. To date, every contribution has been a volunteer. Not for one second did I
think about shutting down. But frankly, I was very nervous about how I could pull this
all together and keep it looking great. I sat for a bit to think. As I practice Nicherin
Buddhism, I know that every challenge is an opportunity. I chanted Nam Myoho
Renge Kyo, for encouragement to see the opportunity clearly.
The good news is, I’ve come to know many people, especially in the vegan community, from all walks of life, with many
talents. I started asking around for help…and help showed up! Turns out my friend James Lucas from Grape Cat is a
graphic designer and offered his talent & skills - just like that! Just because he wanted to. I also thought through a new
plan for the magazine and remembered the job board at Vegan Mainstream. I reached out for help with marketing,
advertising, a whole new website and new interns for the summer. Again, help showed up! That’s the vegan community.
We stick together, support each other and learn from each other, wherever we can.
Therefore - the magazine isn’t going anywhere! I am committed to making LAFC the best it can be. I believe we are
the first in the US, possibly the world, to have created a magazine dedicated to all cruelty free fashion and beauty. Lois
and I set out to share the knowledge we have, to bring you the best cruelty free products available, as well as experts
on this lifestyle of compassion. Our goal was to show you how easy it is to make these choices. And so it will continue.
You’ll see throughout this issue, those that have dedicated their lives and their passions to be of service…to the animals
and in turn, to all of us. Our personal image, expressed through our personal style, is an important way to show the world
who we are. It’s an important component of the compassionate lifestyle to be our best selves and make our every day
choices with the knowledge of how it affects everything around us.
As always, your support means the world to me. LAFC will continue to be a fun and positive space about looking good
and feeling great about ourselves!
Peace, Love, Fashion and Compassion,

Editor in Chief
LA Fashionista Compassionista Magazine
www.lafcnyc.com
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Editor in Chief:
Adrienne Borgersen
Co-Founders:
Adrienne Borgersen & Lois Eastlund
Content & Art Direction:
Adrienne Borgersen
Graphic Design & Art Direction:
James Lucas
Copy Editor and Proofreader:
Linda Arcuri
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Victoria Moran, Katrina Fox, April Lang,
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Anastasiia Shchehol, Anna Ilina, and Lisa Snyder
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Steven Vandervelden, Sam DeRosa-Farag,
and Nick Mango
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Guerline Fequiere @makeupbyguerline
http://www.guerlinefequiere.com
Virginia Derail @muartistrybyvirginia
Cassandra Normil @hairbycassy
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June Han
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Linda Albertini
Marketing and Advertising Sales:
Esperanza Arellano
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InJeanious Publishing
Jeanne Williams, injeanious1@mac.com
Interested in contributing an article?
Collaborating with your vegan, cruelty free product?
Advertising? We’d love to!
Contact us at info@lafcnyc.com

THANK YOU!
Connect with us!
We’re real people and we want to hear from you!
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CONTRIBUTORS
Please take some time to read about our contributors. Many, many thanks to the people who offered their time and
talent with this issue and/or every issue. My gratitude is unending to this community of entrepreneurs who believe in
collaboration and support. Connect with them and tell them LAFC sent you!

Katrina Fox
Entrepreneur
Spotlight
Katrina is an awardwinning journalist,
media coach, content marketer and editor of the vegan business blog VeganBusinessMedia.com. She is the author
of Vegan Ventures: Start and Grow an
Ethical Business and has written extensively for niche and mainstream media
for 17 years on animal advocacy and
ethical business issues. Originally from
the UK, she lives with her wife Tracie in
Sydney, Australia. She loves glitter, disco and internet cat videos. katrinafox.
com and veganbusinessmedia.com

Victoria Moran
Feature Writer,
Minimalist Style
Victoria is the author
of several books, including Main Street Vegan, The Good
Karma Diet, Lit from Within, and Living a
Charmed Life. A vegan of over 30 years,
she started her career in fashion advertising and still loves clothes, especially
those by vegan designers, such as Lois
Eastlund and Vaute. Victoria lives in
Manhattan with her husband and rescue dog, Forbes. She is the founder and
director of Main Street Vegan Academy,
which trains Vegan Lifestyle Coaches
and Educators, and she hosts the Main
Street Vegan Podcast.
Find her on:

•
•
•
•

Facebook at Main Street Vegan
Instagram @MainStreetVegan
Twitter @Victoria_Moran
YouTube at VictoriaMoranNYC.
www.mainstreetvegan.net
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April Lang
LCSW, SEP
The Relational Vegan
April is a vegan psychotherapist, activist,
and writer. She is in private practice in
New York City. Please visit her website at
aprillang.com for further information.

Hadas
Margulies
Beauty from the
Inside Out
Hadas is a holistic
nutritionist specializing in Chinese
medicine, a personal chef, and a pilates instructor. Find her counseling
and food services at HadasMargulies.
com, watch her youtube channel, Holistic Homie- youtube or chat food with
her over a pilates class at Pilates on the
Square.

Pola
Pospieszalska
UK Style
Pola is a singer and
vocal coach in London, UK. www.officialpola.com. She
is also the CEO and Co-Founder of the
K-9 Angels dog rescue charity www.k9angels.org. Her most recent endeavor
is The Vegan Fitness Angel.
www.vegan-angels.org

Linda Arcuri
Copy Editor &
Proofreader
Linda is a yoga and
meditation
teacher
who has been practicing alignmentbased yoga and Buddhist meditation
since 1997. She is also a Drug Information Specialist (with a Doctor of Pharmacy degree from the University of
Texas at Austin), Vegan Lifestyle Coach

and Educator, writer, proofreader, and
copy editor. Linda is a long-time contributor to American Hospital Formulary Service: Drug Information, a highly respected reference published by the
American Society of Health-System
Pharmacists. In addition, she is a contributing blogger for the website Chic
Vegan on topics related to veganism
and spirituality.
Linda is a devoted military wife and the
proud mom of Ian, who is studying alternative energy technology and recently decided to become vegan (yay!). Linda’s other loves include cats, perfume,
and personality tests (she’s an INFJ and
an Enneagram type 4). To learn more,
visit Linda’s website at:
lindaarcuriyoga.com

June Han
Social Media
Marketing Intern
June is a college student at UCSD, studying Economics. Having spent half of
her life living in SoCal, she’s used to
wearing flip-flops and shorts every
single day! However, she’s been in love
with fashion and beauty for her entire
life and is now focusing on pursuing a
marketing career in the industry. She
adds, “As an intern at LAFC, I’m learning so much about vegan fashion! This
experience will definitely have a huge
impact on me as an individual.”

James Lucas
Graphic Design
James has been a
graphic designer for
over 20 years and
owns Grape Cat, the online vegan clothing and accessories store (www.grapecat.com). James started Doylestown
Movie Fans, who meet once a month
to see movies at the County Theater
in Doylestown, PA. He and his wife,
Chris, started Bucks County Vegan
LAFCNYC.COM

CONTRIBUTORS
Supper Club in 2009, whose members
meet once a month to have a vegan potluck dinner. They are currently working through the Veganomicon cookbook, which inspires experienced and
recent vegans to try new recipes. James
is proud to support Farm Sanctuary
and The Surfrider Foundation.
www.James-Lucas.com

Esperanza
Arrellano
Marketing and
Advertising Sales
Esperanza holds a
Bachelor’s Degree in Communications
& Journalism from Mexico. Living in
Montreal, Ontario, she also holds a
Graduate Diploma in Public Relations
from Concordia University and is currently expanding her knowledge in
Business & Entrepreneurship studies.
With 16 years of international professional experience in sales, marketing,
and communication positions, including travel, resorts, information and
software technology industries, she
is currently supporting various vegan
start-up projects by offering her skills
and experience as a Business Consultant. Esperanza is interested in sustainability, veganism, and the green &
social justice movements. She loves to
volunteer and believes that we came to
the world to evolve, learn, and transform ourselves.
LinkedIn: https://ca.linkedin.com/in/
esperanzaarellano
Facebook: https://www.facebook.
com/esperanza.arellano.94

Steven
Vandervelden
Cover & Beauty
Feature Photography
Steven Vandervelden
is primarily a fashion and dance photographer.
He relishes the photographic capture of dramatic lighting
combined with beautiful athleticism.
He also appreciates that fashion and
LAFCNYC.COM

dance photography are most successful as a team approach. Working with
creative MUA’s, hair stylists, wardrobe
stylists and other talented photographers leads to memorable images. He
helps teach studio lighting classes and
fashion portraiture at the International
Center for Photography in Manhattan.
Following the first issue of LAFC, he
met Lois Eastlund and volunteered his
photographic services. He enjoys supporting worthy causes, and has been
happy to help LAFC out. You can find
his recent work on instagram @vandyphotography or check out his website at
www.vandyphoto.com.

Sam DeRosa
Farag
Cover & Beauty
Feature Photography
Sam has been taking pictures for 45 years even though
the inspiration for improvement came
when his first born arrived. Like every
parent, his first born every movement
was well documented. Extensive travel
schedule around the world created the
opportunity to take pictures and document these travel destinations as a way
to reconnect with his children and
show and tell where he has been.
Inspired by the vivid colors of the Renaissance paintings, the lighting of the
Dutch painters and the modern painters more candid perspective. Also inspired by a highly eclectic group of photographers such as Avedon, Leibowitz,
Sontag and Brassai along with McNally
and Sinclair.
Photography has been both an inspiration and a means of relating to and understanding the world. Both a photographer and a videographer - Photography allows him the ability to freeze a
moment in time while producing Videos allows him the selective interpretation of motion and events.

Nick Mango
Cover & Beauty
Feature Photography
Nick’s background is in
marketing and advertising. But when he’s not working on
the latest campaign he can invariably
be found behind a camera. His photographic expertise extends from fashion
and dance to landscape and travel. His
work can be seen at
www.nickmangophtography.com

Linda Albertini
Web Designer &
Developer
Linda is a freelance
web designer hailing
from sunny San Diego, CA. Her credentials include a Bachelor’s Degree in
Management Science and a Specialized
Certificate in Web Publishing from UC
San Diego, and she continues to learn
and expand her repertoire.
Making us look pretty online, Linda
uses her creative and technical skills
to help vegan and ethical businesses
define their brand, develop their web
presence, and reach more customers. A
closet Pinterest fanatic, she also loves to
cook (much to her husband’s content)
and share mouthwatering vegan recipes
on her food blog at VeganPetite.com.
Web Design Portfolio:
LindaAlbertini.com
Food Blog: VeganPetite.com
Pinterest: pinterest.com/veganpetite
Twitter: twitter.com/veganpetite
LinkedIn: linkedin.com/in/lindaalbertini
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CO-FOUNDERS

Adrienne Borgersen

Lois Eastlund

Editor in Chief, Co-Founder

Co-Founder

In addition to being Editor-in-Chief of LAFC, Adrienne is a
25 year veteran of the music industry, an FIT certified Image
Consultant and Vegan Lifestyle Coach & Educator (VLCE).
She founded It Factor Image Consulting, where she works
with a wide variety of people to develop their personal style
and personal brand. She specializes in educating on the use
and abuse of animals in the fashion industry, with the goal
of encouraging people to make compassionate choices. Adrienne also enjoys volunteering her time and talents to human
and animal rights causes.

Lois is a New York fashion designer, having been fascinated
by fashion as a child and later graduating from NYC’s Fashion
Institute of Technology. Since then, Lois and her stylish line
have appeared in outlets such as The New York Times, Women’s Wear Daily, New York Magazine, Seventeen Magazine,
ElleGirl, and many more. She has also been featured in various online blogs, including Business Insider and Chic Vegan,
and has made TV appearances on CBS News This Morning,
Toni On! and WPIX.

Previously a long-time vegetarian, Adrienne became 100%
vegan in 2008 after reading Skinny Bitch. She is committed to
promoting cruelty-free fashion, beauty and every day products. LA Fashionista Compassionista magazine is a perfect
extension of how she works with her clients, guiding them
to look their best and feel their best, so they can take on the
world!

Lois adopted a plant based diet and lifestyle in 2011, after
watching Forks Over Knives. Though this was when she first
shifted away from eating meat, dairy and eggs, her clothing
line has always been 100% cruelty-free, sewn by hand with
the utmost care and attention from cotton and cotton blends.
Further reinforcing her commitment to compassion, Lois is a
vocal advocate for animals, volunteering her time and donating to causes close to her heart.

Follow Adrienne at:

Follow Lois at:

•
•
•
•
•
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www.itfactorimage.nyc
Facebook: It Factor Image Consulting
Twitter @itfactorimage
Instagram @itfactorimage
Pinterest @adrienneb66

•
•
•
•
•

www.loiseastlund.com
Facebook: LoisEastlundNYC
Twitter @LoisEastlund
Instagram @LoisEastlund
Pinterest @LoisEastlund

LAFCNYC.COM

Where can
you buy vegan
clothing and
accessories?
Grape Cat, meeting the need
of the ecologically conscious
consumer with clothing and
accessories for the whole family.
More and more vegans are looking
for earth friendly clothing and
accessories. At Grape Cat, we
make it easier for you to find what
you need all in one place.

We do extensive research that our
products are vegan, eco-friendly,
and/or made in the USA.

For products that make a difference
visit GrapeCat.com today.
GrapeCat.

#GrapeCat

Change the World by Dressing Compassionately
GrapeCatShop

LAFCNYC.COM

@GrapeCats

GrapeCats

GrapeCats
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THE
RELATIONAL
VEGAN
By April Lang

THE INS AND OUTS OF
THE ROMANCING VEGAN

I

t’s the perfect dance.
You’re both on the same
beat as you move seamlessly and rhythmically across
the floor, equally enthralled by
the music. Then suddenly it’s
a new band, a new style of music, and you’re both struggling
to catch the beat and figure
out the right steps to keep you
moving across the room.

12

This is what it can feel like when you’re suddenly dealing with a partner who
has decided to either opt out of living as a vegan or who is not on board with
your decision to begin living as one. What once seemed so easy and harmonious now feels strained and dissonant.
When people decide to enter into a relationship, they usually predicate that
decision on what they know and like about the other person. Mutual interests,
similar backgrounds, a shared vision for the future, complementary personalities, and similar values and world views are often what people look for in a
partner. Then once the relationship takes off, there’s a certain predictability
that sets in; you have a pretty good idea of what makes your partner tick and
you make relationship decisions accordingly. So when one partner does something out of character, like turning towards or away from veganism, it can be
quite jarring and potentially destabilizing to the relationship.
LAFCNYC.COM

it dictates how we see, and behave
in, the world. Your partner may
fear the intimacy will be damaged.
Should she expect major changes
in how and with whom the two of
you socialize? Will you pressure her
to become vegan? As in the aforementioned situation, you’ll need
to decide if this transition is a deal
breaker.
But before making any hasty retreat,
do keep in mind the length, type,
and quality of the relationship. Have
the two of you been together a long
time, or is this a relatively new relationship? Are you living together or
just casually dating? Is it a legal entity, i.e. marriage or domestic partnership? Is the dynamic between
the two of you healthy or dysfunctional? By being mindful of these
various aspects of your relationship,
you’ll get a clearer picture of how invested in it you really are and how
much you want to fight for it.

Choosing to live as an ethical vegan
implies a deep connection to and respect for all animals. So for those
of you whose partner has decided to
opt out of veganism, it might seem
like he/she is rejecting both the
world’s animals and your relationship, making you feel equally irate
and dejected. These emotions are
normal and should be shared with
your partner in as calm a manner as
you can muster. Screaming at your
partner will likely shut the conversation down immediately, and you
might end up saying something
you’ll later regret. Questions pertaining to why this change is happening need to be answered. There
can be any number of reasons why
your partner is abandoning veganism. Did his doctor tell him a vegan
diet is compromising his health? Is
she having a difficult time dealing
LAFCNYC.COM

with peers and/or family members
not accepting her vegan lifestyle? Is
this change about missing the taste
of flesh? You’ll also want to ascertain if your partner (and you) are
amenable to working out a compromise, such as eating vegan when the
two of you are together. If neither
of you is interested in compromising
and he/she is determined to abandon the vegan lifestyle, then you’ll
have to decide if you want to abandon the relationship.
For those of you who are beginning
the transition to veganism, be aware
that your partner will likely be the
one with the questions. Don’t be
surprised if he/she expresses some
trepidation about how this transition might impact the relationship.
After all, being an ethical vegan
affects more than the food we eat;

As with all aspects of life, relationships also evolve, and most can accommodate some degree of change.
Whether a couple can survive a
transition towards or away from veganism will depend, to a great extent,
on how the partners perceive and
handle this reshaping of the relationship. For some people, it might
feel like the values they both shared,
that made them so simpatico, have
been trampled upon, which might
necessitate ending the relationship.
For others, they’re able to renegotiate the partnership and stay together. Ultimately, you’ll both have to
decide if it’s possible to recapture
the rhythm and beat of the relationship — just be prepared to move to a
new and original tune.
April Lang LCSW, SEP is a vegan
psychotherapist, activist, and writer. She is in private practice in New
York City. Please visit her website
at www.aprillang.com for further
information.
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The New
Looks for
Spring!
Pssst! Are you subscribed
to club #fashcompash?
Stay tuned to your newsletter
for our GET THE LOOK GIVEAWAYS!
Sign up FREE at
www.lafcnyc.com

Photography
Steven Vandervelden
Sam DeRosa-Farag
Nick Mango
Makeup Artists
Guerline Fequiere
Virginia Dervil
Hair Artists
Cassandra Normil
Johanna Bolanos
Styling
Adrienne Borgersen
Craft Services
Many thanks to Shoshana
& Danny at VSpot Park Slope

Whether you’re natural, glamorous or somewhere in between, we’ve got
the latest makeup & jewelry looks to amp up your personal style.
Click the links to shop the looks from Beauty Counter, Cate McNabb,
Arbonne, Joshik, Lois Eastlund, Mujus, Smartglass and more!
14
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The Look:
Graceful

Jewelry by Smartglass
Simple Cube Necklaces in
Pine & Aqua
Small Wave Earrings in
Periwinkle

LAFCNYC.COM
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Makeup
Eyes: Johnny Concert Amplified eyeshadows in Highest Voltage & Rich Bitch
Urban Decay Electric Palette in Fringe
Cheeks: Arbonne Blush in Ballet; Beauty Counter Blush in Bloom Tulip & Bronzer #1
Lips: Arbonne Lipstick in Guava & Gloss in Mimosa

Jewelry:
Earrings: Smartglass
Small Wave in Periwinkle
Necklace: Mujus Paraiso in Teal
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Nails:
Joshik Nail Polish In Glammy

Jewelry by Mujus
Paraiso Necklace in Teal

LAFCNYC.COM
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Tip: Yes you can
mix red and
pink!

Jewelry by Mujus
Caprichosa Necklace in Red
Hoja Earrings in Red
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Makeup:
Eyes: Beauty Counter eye duo in peach/bronze; Arbonne It’s a Long Story Mascara
Cheeks: Beauty Counter Color Sweep blush duo inTulip/Bloom & Bronzer #1
Lips: Arbonne Lip Liner in Fuchsia,
Obsessive Compulsive Cosmetics LipPrimer
and Lip Tars in Love Craft and Pretty Boy

The
Look:
FRESH
Tip!
Don’t be afraid of color but
keep it to one or two focal
points

Jewelry by Mujus
Bam Bracelets in
Orchid and Tangerine

LAFCNYC.COM
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Jewelry by Lois Eastlund

The Look:
FUNKY

20

Nails by NCLA in Let’s
Stay Forever

LAFCNYC.COM

Makeup

Eyes: Cate McNabb Eyeshadow in Bark
Arbonne Eyeshadow in Plumberry
& It’s a Long Story Mascara
Cheeks: Beauty Counter Color Sweep Blush Duo
in Tulip/Bloom & Bronzer #1
Lips: Beauty Counter Lip Sheer in Petal
Arbonne Lip Glosses in Mallow, Mimosa & Larkspun

Tip:
Jewelry
Earrings: Mujus March
earrings in Red

Blend blend blend…
lip & cheek colors
to find the perfect
shade for you!

Necklaces: Lois Eastlund

LAFCNYC.COM
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The Look:
NATURAL

Makeup

Eyes: Cate McNabb eyeshadow in Bark;
Urban Decay Electric eyeshadow palette in Thrash
Cheeks: Beauty Counter Bronzer #1
Lips: Arbonne Lip liner in Fuchsia
Cate McNabb Lipstick in Poppin Bottles
Nails: Joshik Polish in Groovy

Tip!
Use lip liner to keep lip color
from bleeding or fading
22
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Jewelry by Smartglass
Coca Cola ® licensed
Simple Wave Earrings &
Large Ruffle Necklace

LAFCNYC.COM
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MAKEUP

Eyes: Cate McNabb Gel eyeliner in black;
Arbonne eyeshadows in Divine Plum, Blue Slate,
eyeliner in Charcoal & It’s a Long Story Mascara
Cheeks: Cate McNabb Blush in Cotton Candy;
Beauty Counter Bronzer #1
Lips: Arbonne Glossed Over in Mallow &
Mimosa
Nails: NCLA in Let’s Stay Forever; Trust Fund
Beauty in Boy Tears

The Look:
GLAMOROUS
Tip!
Mix it up with
jewelry in
different tones
of the same
color family.

JEWELRY by Mujus
Earrings: Domino
Studs in Yves Blue
Ring: Piel in Turquoise
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The Look:
EDGY
Makeup:
Eyes: Cate McNabb
Eyeshadows in Bark & SoCal;
Arbonne Eyeliner in Charcoal
& It’s a Long Story Mascara
Cheeks: Beauty Counter
Bloom Tulip and Bronzer #1
Lips: Arbonne Lip Liner in
Fuchsia,
Obsessive Compulsive
Cosmetics LipPrimer
and Lip Tars in Love Craft and
Pretty Boy

Jewelry:
Chainmail headpiece on loan
from the video “Call to Arms”
by emiko (watch here!)
Necklace: Stylist’s personal
collection

LAFCNYC.COM
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The Look:
SEXY

Nails: Joshik Polish in Nubian
Queen

Tip!
Yes, you can wear dark,
sultry colors for an urban
chic look anytime of year!
(Just ask a New Yorker)

26
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Makeup

Eyes: Johnny Concert eyeshadows
in Delightmare,Radioactive & Tainted
Cupcake; Urban Decay Electric
Palette in Thrash
Cheeks: Beauty Counter Bronzer #1
Lips: Arbonne Smoothed Over
Lipstick in Guava; Cate McNabb
Gloss in Poppin’ Bottles

Jewelry

Necklace by Lois Eastlund
Ring: Stylist’s personal collection
LAFCNYC.COM
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Rebecca talks
about how
important it is for
artists and creatives
to learn business
skills, the one quality
every entrepreneur
needs to succeed,
and how to cope
with rejection.

30
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ENTREPRENEUR
SPOTLIGHT
REBECCA MINK OF MINK SHOES
After being involved in the fashion industry for decades as a model and celebrity stylist, Rebecca
Mink was exasperated by the lack
of high-end, luxe vegan shoes. So
she did what any good entrepreneur does: created a brand to fill
the hole. Since its inception 16
years ago, Mink Shoes has garnered an enviable array of media
coverage and recognition for its
unique, custom shoes and boots
that are particularly popular with
celebrities looking for one-of-akind designs.
Rebecca talks about how important it is for artists and creatives
to learn business skills, the one
quality every entrepreneur needs
to succeed, and how to cope with
rejection.
KF: What motivated you to start
Mink Shoes?
RM: I was motivated by what
most entrepreneurs are: I wanted
a product that didn’t exist. I was
a stylist to top A list celebrities
and I wanted to put them in all
non-leather shoes, but I wasn’t
able to find any sexy, fashionable,
well-made vegan shoes. So I foolLAFCNYC.COM

ishly decided to start a vegan shoe
line. I say foolishly because making a vegan shoe line, handmade
in Italy, was probably not the best
idea in the year 2000. I was way
too early!

INTERVIEW BY
KATRINA FOX

KF: Why did you choose shoes
and not other fashion attire?
RM: I chose shoes because they
were what was not available. Shoes
in luxe non-leather were impossible to find. Clothing in non-leather was easier to find. This makes
sense. What doesn’t make sense is
that it’s so difficult to break into
the shoe industry.
Being non-leather put me on the
outside of the BIG boys club. It’s
been a long road. Shoes are by
far the hardest [item] to produce
within all the fashion industry.
Like I always say: It’s not hard to
make a vegan shoe, it’s just hard to
make a shoe!
I believe you were initially rejected by 16 factories who refused to
make vegan shoes. Tell us about
this experience.

Mink is a luxury item and

The road is long as an entrepre-

perfect name!

Mink is also known to be
a ‘fur coat,’ which is very
ironic. It’s absolutely the
31

neur. If you haven’t yet started a
company yourself you’ll never know.
People say, ‘Wow! I wish I did that.’
Well do it! It takes a decade to build
something great.
The factory rejection was a crucial
part in my growth as a businesswoman. This was my first rejection.
The first time I put my ‘good idea’
into play to try to find a place to
make the shoes, I was rejected. I was
rejected purely on misunderstanding mostly.
I went to Italian factories, and they
respect and love their craft. To them
leather shoes were nice and well–
made, and non-leather is cheap. I
finally got one shoemaker family to
understand I wanted to make highend shoes. This is my mission: to
show the world you can have luxe
non-leather!
The rejection from the factories was
the first time I said to myself, ‘I will
never stop until this is a success.’
And I have said it every day of my
life since!
One more important fact: The other
reason the factories rejected me was
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that working with fabric is different. It’s harder to develop and know
how it’s going to respond. Italians
don’t traditionally make non-leather
shoes. I am VERY fortunate to have
an amazing partner in Italy that is a
genius at development!
KF: Many people would have
given up after just a handful of
rejections, let alone 16. Can you
offer some tips or strategies on
how to deal with rejection?
RM: If you’re passionate about
something, you’ll find a way to break
through what stands in your way.
You will push through. You have
to believe. If you believe in yourself
and what you’re building – and what
it stands for – anything is possible.
I believe animals do not need to be
harmed to make luxurious vegan
shoes.
KF: What were some of your main
challenges when starting out?
RM: Money. It’s all money. You’re
not a business unless you’re making
money. No one wants to invest money until you are a successful business. This is insanity. Really it is.
You have to find a way to prove you
have a business and get the financial

help you need. I worked for over a
decade practically all self-funded
because I never had a market until
recently. I am so excited about vegan
shoes right now!
KF: How did you overcome these
challenges?
RM: I’m still overcoming them.
I’m raising financing now for more
expansion. Mink is growing faster
than ever. Now is the most important time to have money in the bank.
The more money I make, the more
animals I can help. It’s that simple. I
want to grow bigger than I imagined
possible.
KF: You worked for years as
a model and celebrity stylist
before starting Mink Shoes. What
existing skills were you able to
transfer and utilize in running
your shoe business?
RM: I’ve been in the fashion business my whole life. I was best
dressed at school at age 12. I was
different in this way. I never knew
anything else. I breathe color
and ideas. It sounds kinda cliché to say, but I’ll say it anyway:
I’m an artist, and fashion and giving
a voice to the animals are my thing.
LAFCNYC.COM

KF: What new skills did you have
to acquire to run your business
successfully?
RM: Again, attracting money! I am
really good at ideas and learned
how to build a financially successful business later. I now know how
to make the shoes financially successful. This was like climbing a
mountain. I want to flow and I have
to plan to make certain my company
is successful. I am better and better
at this every day.
LAFCNYC.COM

KF: What personal qualities
are required, whether innate
or learned, to be a successful,
ethical entrepreneur?
RM: You have to be a self-starter. If
you wait for others to show you the
way, forget it! Fighting for animal
liberation and running a vegan fashion company are not for the faint of
heart. My family and friends have

watched me for 16 years and I think
they think I’m nuts, but they also
admire my strength. It takes a lot
to be successful. You need to know
how to make things happen without
any help and how to get help when
you need some.
KF: Choosing a name is a key
decision for a business. Why
did you choose to include your
name in your brand?
RM: Mink is a luxury item and Mink
is also known to be a ‘fur coat,’
which is very ironic. It’s absolutely
the perfect name!
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KF: You’ve had a lot of media coverage, from
Forbes to fashion and women’s magazines and a
whole bunch of others in between. How did you go
about getting this PR?
RM: I have never had a PR firm – YET. I get press because I’m an authentic brand, with a fantastic product,
and a unique take on fashion. PR is a full-time job and
we have been doing it all in house. I’m expanding and
plan on including a big PR firm in the near future. Can
you imagine the press then!
KF: Your shoes have appeared on the feet of several
famous women, including Pamela Anderson,
Natalie Portman and Leona Lewis. Can you provide
some tips on how business owners can go about
getting their products into the hands of celebrities?
RM: Getting your product on a celebrity is not easy.
There are a lot of people around them and it is hard to
break through. It should be easier, but it gets overwhelming for the celebrity and they need buffers. I would just
say try and try again, until they notice.
There are now more vegan shoe companies than ever,
including luxury ones, and all are operating in a global
marketplace. How do you continue to stand out, not only
in the general and luxury footwear space, but also in the
ethical/cruelty-free/eco space?
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The more vegan shoes, the better. Bring on the competition. I was dreaming of this day. Each designer is
different. It’s like saying no one can make shoes because
I do, and this would be defying the point. I want more
vegan shoes on people, not fewer. I also know how hard
it is and I assume only the fittest will survive. I will more
than survive. Mink is doing better than ever.
KF: Who is your predominant target market?
RM: Women who love shoes, animals and luxury products are Mink’s clients. We started with custom clients
mostly and grew from there. Our custom couture vegan
shoes are very popular with celebrities.
We’re also popular with men’s custom and are planning
a collection for men soon. In every category our focus
is to make the highest quality vegan shoes in the world.
People are looking for what we’re creating.
KF: Fashion and ethics aren’t generally thought
of together. How is your brand received from the
fashion industry now, and how is this different to
when you started out?
RM: To be bold I’ll say, I don’t care what the fashion industry thinks. I’m breaking the mold of what the fashion
industry is. How can I expect them to follow me? I am
leading a new path. I really think fashion is expression.
If you express in the correct way, you don’t care what
people think.
LAFCNYC.COM

The image of my product is higher than
normal quality. These I make certain to
be my main focus every day.
KF: What changes would you like
to see happening in the fashion
industry as a whole?
RM: More vegan luxe fashion please!

KF: What advice would you give
to aspiring and to existing ethical
business owners and entrepreneurs?
RM: Don’t give up!

KF: You’ve been in business now
since 2000. What are the key
lessons you’ve learned?
RM: Do not take a product to market
too early. I was an extremely early pioneer in vegan fashion. You can burn
out. I would say, take your time to build a great base and
financial security, then you’ll have a strong foundation. I
just went for it. But this can be good too!

KF: What are your plans for the future
for Mink Shoes?
RM: Mink is looking to have a bigger online presence so that people can access
our shoes from all over the world.

KF: What is a typical day like for you?
RM: I wake up 6am, do yoga, and then work like mad on
Mink. I put energy out for approximately 15 hours a day,
then stop to have an amazing late dinner.
KF: What is your personal style?
RM: I am boho-chic almost 100 percent. I love that vibe.
Oh, and I wear every color in the rainbow most days.
KF: What does ‘image’ mean to you?
RM: The image of my company is important. The overall image of Mink is that we are here to make a difference for animals.

KF: Any other comments you’d like to add?
RM: We do something that no other vegan shoe company offers: We make custom couture shoes, made to
measure. We can make any shoe a client can dream up.
We make shoe dreams come true every day.
For example, we just made a wedge with 6,000 crystals
all hand-placed and boots made of faux croc, as well
as faux fur boots. They’re all 100 percent handmade in
the hills of Tuscany. We make luxe products that do not
harm animals and this includes making custom.
We love our custom business. It allows us to make oneof-a kind creations that blow people away. We’re excited
to show the world that you don’t need to compromise to
have a luxurious vegan shoe.
Visit http://www.minkshoes.com/

LAFCNYC.COM

35

MINIMALIST
STYLE
by Victoria Moran
It’s business 101 that 20 percent of effort – the kind
that’s targeted, focused, and strategic – results in 80
percent of profit.

HERE’S HOW TO MOVE
FROM “MY CLOSET IS PACKED,
BUT WHAT DO I WEAR?”
TO PEACE AND EASE
AND LOOKING
AMAZING EVERY DAY
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Someone decided to apply that same formula to closets
and found that it holds true there, as well: we wear 20
percent of our clothes 80 percent of the time – and when
we wear an item from the larger but less loved remainder, we don’t feel nearly as good about ourselves.
What are we doing with so many clothes we dislike
anyway? It’s a combination of impulse purchases, markdowns we’d never have paid full price for, pieces that
looked fine ten years (or ten pounds) ago, and embarrassments we only own because a friend or sales clerk
shrieked about their cuteness. (Here’s a tip: when someone says “That’s so cute!” in a pitch distinctly higher
from her normal tone, it’s probably not all that adorable.)
There’s also the occasional unwelcome gift (“I can’t not
wear something from Gramma, my sister, my future
mother-in-law” – uh, yes you can). And underscoring the
LAFCNYC.COM

•

Also, donate anything that simply doesn’t go with
the rest of your wardrobe – e.g., the brown jacket
that just looks funny with all your blacks and grays.

•

Before rehoming anything, clean your closet
floor and be sure this tiny room is an inviting
place for your newly dazzling wardrobe.

lot of it is the American ideal that more is, always and
infinitely, better. But that’s not true. And when it comes
to your wardrobe, the exact opposite is.

•

Hang everything on your favorite hangers – flat
velvet ones or the padded kind like in old movies
– and allow for at least half an inch between
each one. This way your clothes can breathe.

There’s a myth that women with amazing style shop a lot,
or have someone doing it for them. In fact, style icons do
far more pruning than planting in their well-organized
closets. It’s like Michelangelo removing from the block
of marble all that wasn’t David: we need to remove from
our closets all that isn’t “us,” and work diligently to keep
from bringing into them more items that we don’t love.

•

Go shopping – just not right away. Live for a
couple of weeks on this perfectly pared down
wardrobe. It won’t be scary if you remember
that you do this every time you travel anyway.

•

Then really go shopping: carefully and
purposefully. Avoid stores where you’ve never
found anything that made your heart sing; that’s
unlikely to change. If you don’t find something
you love, something that works for your body,
your style, and your life, wait. Shop another
day. You have a perfect wardrobe already.
Add to it with discernment and delight.

Here’s how to move from “My closet is packed, but what do
I wear?” to peace and ease and looking amazing every day:
•

•

Pick a day for closet-clearing. If you have cash
to spare, invite a vegan personal shopper along
for the occasion – a good one is worth her weight
in, gosh, Treeline Cheese – but going it alone
can work, too. You know what looks good.
Psych yourself up for the task. Take a look at
Material World, by Peter Menzel. It’s a beautiful
coffee table book in which people with the mean
income for their country put all their stuff out
on the street. The beauty of those who have
little compared to the overwhelm of those who
have much will make you want to clear out your
closet and maybe other areas of your life.

•

Make room for piles: (1) Keep. (2) Keep after
cleaning or repair/alteration. (3) Donate. (4) Toss.

•

Pull out each garment one at a time. Be ruthless. If
you know just by looking at an item that it will never
make that 20 percent cut, set it aside to donate.
(And frankly, a lot of the pieces that you don’t even
care to try on are probably not something anybody
would buy at Goodwill either. Toss those. Recycle
the fabric into dusting rags or quilt squares if you’re
someone who can’t bear to throw anything away.)

•

If some piece says, “I love you and make you
look amazing and you know it,” fine. That’s a
keeper – either as is or after you get that nice
lady at the dry cleaners to pin down the hem.

•

Any garment you’re not sure of, try on. It has
to look good now. If you waffle, donate.
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When your closet is cleared in this way, you know what’s
there. You know if something has a spot that needs cleaning or a button that needs tightening. And every time you
open that door, you’ll see your perfect dresses and skirts
and tops and pants all lined up like a rack in the best
boutique. Of course it’s the best: it looks just like you.
This ties in brilliantly with vegan fashion, too. Every
time I post something fabulous – a Jill Milan handbag,
Olsenhaus boots, my husband’s hats from BraveGentleMan – someone comments, “I can’t afford that.” Maybe
they can’t, but my sense is that if they can afford a computer or smart phone, they can afford the cream of compassionate clothing, too, as long as they don’t believe
they need a crammed closet full of the stuff.
If lightened closet density were to become our norm, we
wouldn’t be running like crazy people to Zara and Target and H&M trying to get “one of each in every color”
and spending a few hundred bucks to do so. That money could then go toward some flattering, cruelty-free,
made-in-America dress or coat or shoes-to-die-for that
nobody died for. Maybe you wouldn’t buy another thing
all season. You wouldn’t have to. You already look like a
million bucks.
Learn more about Victoria Moran at
www.mainstreetvegan.net
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THE A LIST
This issue, I’m dedicating my fave things page to Cykochik.
Because, some of my fave things are helping animals, handbags and giveaways!

ENTER OUR GIVEAWAY CONTEST!

In conjunction with The Humane League, our friends at Cykochik
are offering this exclusively designed, customizable (and adorbs) wristlet,
valued at $75, to one lucky LAFC subscriber!
Create your own design, with thirteen colors to choose from!

8”w x 5.25”h with a 6” long wrist strap & Nickel metal hardware
Exterior: Vegan leather (100% PU polyurethane)
Interior: 100% natural unbleached cotton. Made in the USA

Wanna win it?? Here’s what you do:
•
•
•
•
•
•
•

Go to our Facebook Page, Pinned to the top of the page is the Contest Post.
Repost to your page
Tag A Friend
Tag @LA Fashionista Compassionista
Tag @Cykochik
Add hashtag #fashcompash
Subscribe to www.lafcnyc.com (if you’re not already subscribed)

A winner will be chosen at random, one week from the release date of this issue!
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Here’s a little about this awesome company and the collaboration with THL, from their press release:

Cykochik is an internationally-awarded vegan fashion brand passionate about artistic expressions, animal and human welfare, and the environment. The Causes Collection is dedicated to supporting these causes globally. Cykochik
collaborates with select non-profit organizations and philanthropic initiatives to create exclusive, custom, handmade
bags for each group/initiative and donates a portion of profits from the bag sales to them. All bags are made in Cykochik’s studio in Dallas, TX since 2003.
Cykochik has partnered with The Humane League to offer exclusive, cruelty-free handbags for its Causes Collection
that aims to create a more compassionate and sustainable world for all living beings.
All three handbags will feature embroidery of The Humane League’s logo and are customizable in color. The THL
vegan piglet foldover clutch is available in vegan leather, and the THL vegan piglet wristlet is offered in vegan leather
and cotton canvas. Prices range from $75 to $125, on Cykochik’s website at http://bit.ly/THLCauseCollection.
“Cykochik’s dedication to helping animals through entrepreneurship sets a shining example of the future of doing
business and how to show compassion through fashion. The Humane League is proud to be a Cykochik Causes Collection partner.” — David Coman-Hidy, Executive Director of The Humane League
Ten percent of the net proceeds from all sales will be donated to The Humane League to support its work in reducing animal suffering. The Humane League advocates for farmed animals through public education and corporate
campaigns, including its latest campaign to eliminate the use of cruel cages used in egg production.
“As a supporter of the ground-breaking work The Humane League is doing for farm animals, I wanted to be able
to continually support THL on a global scale through Cykochik’s Causes Collection collaboration. We’re working
together to create a more compassionate world for all living beings through our food and fashion choices.” — Nikki
Duong Koenig, Founder/President of Cykochik Custom Handbags
Facebook Twitter Instagram Get Involved Video
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COMPASSIONATE
DISRUPTOR

LIZ
DEE
Interviewed by Adrienne Borgersen

C

ompassionate Disruptor may seem like an oxymoron, especially in light of the political unrest
in the world and current debates in this country.
Not to mention, common conversation reaching acrimonious levels, in an effort to get a point across. Enter a
new generation of forward thinkers, who are equally as
outraged about any number of issues. However, they are
solely focused on shrewd yet judicious innovation.
Liz Dee is fast becoming such a leader, focused on animal advocacy. Her direction requires supporting new
ways of problem solving with kindness and compassion,
along with intelligent, creative business models, to approach some hard, undeniable truths. Her goal is to find
solutions that save animals, help people and that work
for everyone.
Where does she see innovation? Who does she think is
unstoppable? Let’s find out.

Cotton zip cardigan by White House Black Market;
Skirt and Jewelry, Liz’s own.
LAFCNYC.COM

Cover photo: Steven Vandervelden
Photography: Steven Vandervelden and Sam DeRosa Farag
Makeup by Guerline Fequiere, Hair by Cassandra Normil
Styling: Adrienne Borgersen
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AB: Tell us about growing up in the Smarties Candy
family.
LD: Growing up, my father always had worked at the
Smarties Candy Company. My grandfather founded the
company in 1949. I was very close with my cousins and
their father was the President of Smarties, so it was kind
of, in a way, normal for me to always have candy around.
My parents did not restrict us. They drew the line at
gum, but everything else was fair game. That was an interesting juxtaposition because at the time, they were interested in macrobiotics. We ate (what we understood to
be) very healthfully at home. Growing up, we would go
to the warehouse on the weekend, when production was
shut off, which was really fun. We always went to candy
shows (when they allowed children at candy shows; they
don’t allow them there anymore). To me that was normal, but I realized how not normal it was when I saw
how my friends and peers reacted. They would come
over and there would be candy all over the place. But I
would go to their houses and there wouldn’t be any candy around. It wasn’t as normal as I thought it was, but
it seemed to be interesting to people growing up outside
the candy business. I enjoyed it.
AB: What was the reason you decided to join the
family business? Was it expected or a natural
progression in your life?
LD: I worked there, contributing on and off since I was
13. I [then] decided to work there while I was pursuing
my Master’s degree. I had a realization that the company
had given me so much, and I really did have a skill set
that could balance out the skill sets of the other managers and really be of service. I didn’t know if it was what I
wanted to do forever, but I knew I wanted to give it a try.
I said I’d give it five years. Five years came and went in
2008. I feel it’s a really good fit. We have a culture where
people stay and we’re very close. I work with people who
held me in their arms when I was a baby—and not just
my family. The employees at Smarties have known me
for that long.
AB: What were you studying in college that fit with
what you were contributing to Smarties?
LD: I have a Master’s Degree in Media Culture and Communications from NYU. I actually wrote my thesis about
candy culture. I realized there were some skills that I
had that I wanted to offer to the company in a unique
way. I stepped in and took on a lot of digital media work.
That evolved to general communications, as well as food
quality and safety, where I was trained.
It was [also] important to me to have experience working outside of Smarties. I taught English at a graduate
school in the South of France. I did an internship in
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conjunction with my Master’s at the Parks Department
in NYC, doing special events. I worked at a law firm, basically as a paralegal. I focused on not-for-profit law, and
I considered getting a law degree. And then, I was really
drawn to communications.
AB: What drives your work ethic? What motivates
you and moves you to make the decisions that
define your career?
LD: My work ethic is definitely driven by how highly I
value integrity. Doing the right thing when nobody is
looking. That’s the best that one can do. That’s what
motivates my decisions. There’s another level, as well,
because it’s my family’s business in particular, in this respect (as I have two businesses now), but for the Smarties
Candy Company, continuing on a family tradition. To
know that I am continuing on a family tradition that my
grandfather continued on from his grandfather, being a
fifth-generation candy maker, I take that responsibility
seriously. I think it’s an incredible honor to be able to
do what I do. I don’t walk through the doors feeling entitled; I walk through the doors feeling grateful. I’m the
first person to get to work every day. I turn on the lights,
and that feeling when I walk in is awesome! So, there are
a lot of things that motivate my work ethic, but that kind
of dual integrity, and honoring my family’s tradition, are
the highest ones.
AB: Do you have a defining moment in your career?
LD: When I first went vegan, I considered leaving my job
and joining a not-for-profit right away. I couldn’t believe I’d be doing anything other than working strictly
in animal rights and nonprofit. I was working through
a lot of different things, transitioning, changing all my
clothes and learning [a vegan way of life]. I stuck with my
job as I was going through this very productive time in
many ways, but very emotional time. I saw how [my] being successful in the field I was in could be of service to
animals. I didn’t see it immediately; it took me time to
see that. Wherever people are, whatever field they’re in,
whatever your expertise is, there very often can be a way
to not leave, but to stay on behalf of alleviating some animal suffering. I think it’s about working within systems.
Systems can be so discouraging and upsetting, and it
can feel easy to walk away. I felt that allure to do so, myself. Because, even though our candy was vegan and obviously that was really important, I just wasn’t sure I was
as passionate about candy as I was about animal rights.
But I think you can find ways to be a part of mainstream
society and develop change from within. For me, that
really meant honing my business skills, learning more
about food production and food safety, creating these
business relationships that could turn into mentorships
and buttress the other work that I’m doing. Basically,
LAFCNYC.COM

“Plant-based
alternatives
to animal
products are
the future.”

staying at Smarties allowed me to have the knowledge
and wherewithal to form [my new venture] Baleine &
Bjorn Capital.
AB: What was your inspiration to found Baleine &
Bjorn Capital?
LD: Baleine & Bjorn Capital is something my husband,
Nick Garin, and I have been talking about since about
2013. Baleine means “whale” in French, and Bjorn
means “bear” in Norwegian. I speak French, and my
husband speaks Norwegian. It’s representative of our
connection to animals, these animals that speak to the
two of us [and] have qualities that we admire, and the
cultural heritage that comes through with the other languages. And it’s just hard to remember and hard to spell
(laughing)!
We’ve been talking about making investments in companies that are creating remarkable, plant-based products and cultured products, for instance lab-grown
meat. There came a point where we wanted to formalize
it. We considered doing it as individual “Angel InvesLAFCNYC.COM

tors,” but we decided we wanted to formalize the structure through which we have these investments. It not
only “legitimizes” what we’re doing, but it allows us to
have a platform and talk about the opportunities in the
space. Plant-based alternatives to animal products [are]
the future, the future of food, the future of textiles,
[etc.]. It’s not only about alleviating animal suffering,
in terms of the investments. If the business is a successful business, we’ll not only see a return on our investment, but animal products will be displaced. Market
share will be taken away from animal products. We are
looking for disruptive companies…companies that disrupt the status quo, with products that are superior to
the animal alternative, can be marketed and have appeal
in a mass market [to] people who don’t even know what
the word “vegan” means. That’s our goal, because at the
end of the day, it would be amazing for people to be eating vegan without even realizing it! From a food quality/food safety perspective, there are so many benefits
to plant-based alternatives to animal products. [There
are] so many risks associated with animal products. Not
only for human health, but of course for environmen43

“It’s not only about alleviating animal suffering…but if the business is
a successful business, we’ll not only see a return on our investment,
but animal products will be displaced.”
tal degradation, cost, efficiency, bottom line and food
safety risks. There are safety risks associated with all
food products, but they are so high with animal products. There are also labor concerns, in terms of people
who work in say, slaughterhouses, or who raise animals
for food, or people who tan leather. All of these positions are incredibly grueling. In many cases they are being taken advantage of, [working] in unsafe conditions.
All of this is well known and well-documented. So for
us, this is an impact investment company that’s driven
by an ethical mission.
AB: Can you talk about the businesses you are
working with now?
LD: Yes, I can! Prior to founding Baleine & Bjorn Capital,
Nick and I made our first investment in Vaute Couture.
It’s an amazing vegan fashion label—the first fashion design company to have a show at Fashion Week New York,
which I attended and it was incredible. I think Leanne
[Mai-ly Hilgart, founder and designer] is a visionary. I
think she is unstoppable. The mission is unstoppable.
We were just so excited to be a part of the company because I think they are great and will do great things.
After we formed Baleine & Bjorn Capital, which was just
this past January 13th, we invested in The Purple CarSleeveless trench by
White House Black
Market; Shoes by
Cri de Couer.

rot, a plant-based, meal kit delivery [company]. It is the
[company] Mark Bittman left The New York Times to
join. We’ve had a lot of fun learning about the company,
getting to know what they are doing; they are a fantastic business and management team. I really enjoy preparing the meals as well. You know, living in New York
City, it’s easy to be spoiled with eating out, or cooking at
home and making something simple. But when we get
Purple Carrot, it’s a special meal.
We made one other investment recently, in Memphis
Meats, which is a lab-grown meat company.
AB: What was it about Memphis Meats that
interested you so much? I’ve heard about this
and I’ve also heard feedback from people saying
they are skeptical about eating something being
created in a lab, whether it’s meat or not meat. I
would love to know your view on why it’s a great
product and a great company.
LD: I walked into the conversation pretty skeptical about
the concept of lab-grown meat, or “cultured” meat.
The product they make is bio-identical to meat, but
they make it through a [painless] biopsy of animal cells,
which doesn’t require animal slaughter. They are real
meat cells.
There are some people who may never give up eating
animal meat. For those people, the possibility of offering
slaughter-free, cruelty-free meat, that didn’t require an
animal to suffer and die, is an incredible opportunity to
basically end factory farming and traditional [animal] agriculture as we know it. If we can be producing meat that
would be superior to what comes out of these slaughterhouses, the environmental impact would be less, it could
be antibiotic free, artificial hormone free. Fecal matter
and other pathogens that are [present] in the slaughtering process would be cut out completely. So, to a vegan,
like you and me, we might shrug our shoulders and say
we don’t want that anyway, we don’t want to eat animal
meat wherever it came from. But for people who are already eating meat and won’t give it up, this is an incredible alternative to animals.
They have done extensive consumer research and there
are a surprising number of people who eat meat that
would eat meat grown from a lab. It surprised me, too.
But, already, we are eating “frankenfoods” that are so
unnatural. The option to eat the meat from a laboratory
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Dress by White House Black Market.
Shoes by Cri de Coeur
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is actually more natural in many ways, because it cuts
out a lot of the processes that make meat so harmful and
dangerous. I was surprised, reading their research, at
how open the public is to eating this lab-grown meat.
They have an amazing culinary team of chefs who are
excited to be developing [recipes] with lab-grown meat.
I walked in thinking, there is no way we’re getting involved in this company. And I walked out saying, this
is the future. This is it. This is how we win. This is
how the animals win and stop suffering. There may be
people who won’t go vegetarian and this is what we need
to offer them, in order to allow animals to live out their
lives in peace.

happen to be vegan and that are laser focused on ways
that are replacing everyday use [of animal products by]
consumers.
AB: At what stage of development or success does
a company need to be for you to be willing to
invest?
LD: There’s the conversation about pre product and post
product in investing. It’s always nice to see the product,
or taste or feel it, when you’re making an investment. But
that really isn’t necessary; I don’t have any hard or fast
rules about it. What is necessary is an excellent management team, people who have experience with success,
perhaps founding a successful company or working in a
company. They know how to get the job done, not just
because they have experience doing it. [Also] a product
concept that fits [our] criteria, and a very clear business
plan. And passion!

AB: What kind of businesses are you looking to
fund? What does it take to get your attention?
LD: Right now, what’s really important to
us, because this is an impact investment
“I walked in
company, is that these companies have
AB: What advice would you give to
a laser beam focus on creating products
thinking, there is an entrepreneur who is looking for
that displace market share away from
funding?
no
way
we’re
getting
animal products. We just see all kinds
LD: Build up your management team.
involved in this
of wrong with animal products and we
Walking through the door alone, withwant to be part of the solution, creating
a team of people who are also comcompany. And I out
the alternatives that will decrease the
mitted to the cause, is not going to be
size of the demand for these harmful, walked out saying, interesting. It’s one thing to be a dreamcruel products. So, if there is a compa- this is the future.” er; it’s another to have a dream and exny out there with a product, be it food,
ecute. Take the steps necessary to get
style, lab-grown, or something I haven’t
where you need to go. Really be diligent
thought of, and it could be marketed not only to vegans
and organized, passionate, strategic, [and] do as much as
but the mainstream, that is interesting to me.
you can do on a shoestring to prove that your company is
viable. Because once you get to a certain point and conThe thing about the products we invest in, while [they]
vince a few people, that’s when you can really accelerate
absolutely must be vegan, they do not need to use the
and take off.
word “vegan.” Vegans are going to sniff out vegan
products well. You don’t have a problem getting us to
AB: Does a business already need to be somewhat
find the vegan products! But, I think where there can
profitable before you would invest?
be problems, is alienating the consumer. I was lucky
LD: Not necessarily, no. [With] Memphis Meats, you can’t
enough to eat at “Vedge” in Philadelphia this past weekbuy their products yet. It takes time. The more innoend. They call themselves a vegetable restaurant. It’s an
vative and disruptive and remarkable and unusual it is,
entirely vegan restaurant, [and] Chef Richard Landau
perhaps the longer it may take to get the product on the
and pastry chef Kate Jacoby are amazing. It’s widely
shelves. If people believe in you and your team, then you
heralded as one of the best restaurants in the country,
can build that runway that will help you take off.
maybe the world. It’s a vegan restaurant, but they don’t
use the word “vegan.” When I went to Vedge with my
AB: What is the overall goal of Baleine & Bjorn
family, some of whom aren’t vegan, they said that they
Capital? You say you’re not “just writing checks.”
really liked that they are called a “vegetable restaurant”
What else does your investment offer?
because they felt like they weren’t being judged. SomeLD: It became really clear to me that the experience I
thing about the word “vegan” made them feel judged.
have at Smarties brings a lot to the table in conversaWe can read into that all we want, but that’s just how
tions with other business owners and entrepreneurs.
they feel. So I think it’s possible that a lot of people feel
That really excited me because an investment from Balethat way; some people don’t understand and don’t want
ine & Bjorn Capital isn’t just a check. It’s a relationship,
to use the word vegan. So I’m looking for products that
and we want to be a resource to business owners and
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are working on our brand logo and our website. What I
really want to do is be a resource for people who are interested in this area and people who aren’t vegan. Maybe
people who are not interested in the ethical reasons for
animals, maybe they are interested in the environment,
health, [or] making an investment in a great, new company and are just interested in the bottom line. And this
plant-based product tastes better than and is less expensive than an animal product. I want to talk to them, too.
I want everyone to come into and invest in this space and
innovate in this space.
AB: When and why did you decide to become
vegan?
LD: I decided to become vegan in August of 2011. I was
doing research for work. I knew that Smarties were vegan at the time, and I knew what veganism was. But I
didn’t know how to write about it, because I didn’t like
the idea of it. I didn’t really understand why people
would be vegan, because I liked eating meat, dairy and
eggs, and I didn’t know why anyone would not eat that.
So when it came time for me to write about it, I had to
do some more research. At that point, I saw how we raise
and slaughter animals for food and other products. I
went vegan that day. I gave away my lunch, came home,
told my husband (then boyfriend), “Honey, I’m vegan
now.” A few weeks later he decided to go vegan himself,
and the rest is history.
AB: You went completely vegan overnight?
LD: Overnight for food. Over maybe a few months for
all of my products. For clothes and shoes, things that I
could pass along, I passed along. My sister was very happy about that. Growing up she gave me hand me downs
her entire life, and finally she got hand me ups.

entrepreneurs. Even when we talk to people and choose
not to invest in their businesses, it’s incredible to be of
service to those individuals. It’s exciting to be part of
that conversation. Through Baleine & Bjorn Capital, in
addition to making these impact investments, I want to
be a part of the changing conversation about food, our
culture, agro business safety, the future of food, animal
agriculture, veganism, [and] plant-based alternatives to
animal products. Because it’s not just me taking meetings with people. I want to open up the broader conversation with people, which is why I started a [Facebook]
public figure page. This is the very, very beginning. We
LAFCNYC.COM

I wore fur; I ate foie gras. I was not thinking about the
implications of my consumption decisions. The day—the
minute, the second—I saw what was required to produce
what I was so obliviously enjoying, I was done. They
didn’t feel like products to me anymore. It felt weird to
have it or eat it. It wasn’t food anymore to me and I didn’t
want to be involved in it, in any way, anymore.
I watched videos of undercover investigations. That
pretty much cinched it for me. I watched “Meet your
Meat” and there was a website called “Going Vegan” (I
don’t think it exists anymore) [that] recommended the
movie “Earthlings,” which I watched (not at work, with
my husband). We watched “Forks Over Knives,” and
at that point my husband went vegan. My parents went
vegan. I gave a copy of “Forks Over Knives” to everyone who attended our wedding. I’m not sure everyone
watched it, but we did it. We tried!
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I love being vegan—it’s such a gift. It was probably the
most pivotal, life-defining moment [for me]. It was giving up so much cruelty that I was unwittingly contributing to.
AB: Might you consider that a triumph?
LD: Definitely! But I have to say, when I went vegan,
my husband went vegan 2 weeks later, my parents went
vegan, my grandmother went vegan. I thought I had
the magic touch! I was dead wrong. I thought everyone
would go vegan; I just need to tell them that this is going
on. I was so wrong! I had to face a lot of disappointment, anger and frustration. I worked through that and
got to the other side. Now, I see how one of the best
tools for activism is being so kind to everyone. Kindness
is what really will attract people to be the change, to
[think], “I wanna have what she’s having.” Not give them
a reason to write off veganism. I was pretty angry in the
beginning. But anger doesn’t help. Desserts help. Dessert activism helps!
AB: What does “image” mean to you? Is it
important in your business? In your personal life?
LD: “Image” is a loaded concept. But, we live in a world of
snap judgements. [We are a] visual society. Culture and
image matter for branding. It makes a difference, just
like image makes a difference for individuals, in relationships to one another and meeting one another. It’s really important for me, from an animal rights perspective
and a professional perspective, to maintain an authentic,
professional image. Everyone draws the line at different places. I don’t want to project what works for me, or
what I choose and like for myself, on someone else. But,
it’s important for me to show up in a way, at events or at
work, that shows that I take my responsibilities seriously.
Especially as a young woman, I think it’s really important
to show that I have taken care to have my image relay the
values that I find important: professionalism, reliability
and to be polished. To be relatable, to be comfortable
and to also have fun with it.
It makes me think of a story about Bruce Friedrich
speaking to animal rights activists. This was years ago,
before I went vegan. I wasn’t there, so it’s a bit of hearsay. He asked these animal rights activists all these
questions. “Will you protest for the animals?” and everyone cheered, “Yes!” “Will you go to jail to save animal lives?” and everyone is yelling, “Yes!” Then he says,
“Will you cut your hair for the animals?” And allegedly
there was a little bit of confusion, like, “What are you
talking about?” [His message was], if you were walking
into a Congressman’s or Senator’s office, the President
of a company’s office, if you were trying to convince,
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say the President of Safeway or the CEO to have cage
free eggs or Taco Bell to offer vegan options, you want to
show up in a way they can relate to, [and] represent professionalism and even, to some extent, power. This will
allow your voice to be heard in a way that I think is really
important for animals [as well as] for your own goals.
AB: How do you balance your professional life and
your personal life?
LD: I have studied with Arnold Siegel in his class, Autonomy and Life, for over a decade. His teachings have
inspired me to think for myself and strive to create a life
of my own design. They have helped me create meaning and take thoughtful control of my life in a liberating
way. His teachings are what have led me to determine
that my life’s work is to serve.
[In my life], there’s a lot of overlap. I work with my family. I work with my husband on Baleine & Bjorn Capital.
But I think the most important thing about it is that I
focus on my strengths and do things that I enjoy in addition to the things that you have to do, natural work
things, so work doesn’t feel so much like work. Right
now, I work at Smarties during the day—I get there before the sunrise, generally—and then in the afternoons
I get back to the city [and] I do work for Baleine & Bjorn
Capital. I go from work to work, but I make sure that I
take care of myself. If I’m not firing on all cylinders, I’m
not doing anyone any favors.
AB: How do you take care of yourself?
LD: I take sleep very seriously! That’s probably my number one thing, in terms of self care, which means planning. I make sure I make plans that don’t interrupt things
that maintain my health. For instance, if I’m getting up
to go to work at 5:30 a.m., I’m not going to make dinner
plans at 8:00 p.m. the night before. That means that I
won’t see some friends until weekend brunch because
they work late and I get up early. But that’s a choice
that I made for my physical and mental health. When
I’m sick, I really rest. I know that sounds silly, but there
are so many people who push, push, push, and I would
rather cancel any plans, outside of work. And the good
news is, that being vegan, I haven’t really [gotten] the
kind of sick I used to be. I used to get a sinus infection
every year, and I haven’t had one since being vegan. I
think I took a day and a half [off] sick last year. When
office bugs go around, I don’t catch them. Part of that
is, I listen to my body and if I feel a scratchy throat coming on, I gargle with salt water and go to bed early. If
I start to have a runny nose, I use the neti pot. I really
take it easy, and I ask for help. That’s the thing that’s really a challenge.
LAFCNYC.COM

“Anger doesn’t help. Desserts
help. Dessert activism helps!”
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AB: What does it mean for you to ask for help?
LD: We all have responsibilities at home that we either
share with a partner or figure out how to make work
with one’s personal schedule or partner or roommate
or whatever. Both at work and generally at home, when
I’m feeling really run down, I give my husband a heads
up. I’ll say, “Today was incredibly demanding, I’m feeling drained, I’m on my way home and I hope you’re
cool with handling dinner and taking Sandy out for
walks because I think I’m probably just going to eat
something and go right to bed at 7 p.m.” or something
like that. I ask him to support me in that way. He’s
happy to do it, and vice versa. It’s a symbiotic relationship that really works.
AB: You have a very solid support system.
LD: Yes, that’s huge. I think I [read this in] Sheryl Sandberg’s Lean In. She says the most important professional decision a woman makes in her career is who her life
partner is. I think that makes perfect sense. I couldn’t
manage two businesses without Nick’s support.
AB: How do you spend your time off? Favorite
pastimes or hobbies?
LD: When I really feel like I want to rest and take a day
unplugging, I have a really long walk I like to do along
the Hudson River. That always makes me feel good. I
like to cook. I like to exercise and meditate. I love to read.
[And] listen to podcasts. [My favorite podcasts are] Our
Hen House, of course, Rich Roll, and recently, I really
enjoy Startup for entrepreneurs. Of course, I love Victoria Moran’s Main Street Vegan—she’s such a darling.
[And] Colleen Patrick Goudreau, [who] got me through
when I first went vegan. She’s so fantastic; I listened
nonstop, and it helped me figure a lot of stuff out. Those
are probably the top ones.
AB: Favorite beauty products?
LD: On this amazing website, LivingLibations.com: Yogi
Tooth Serum. I think teeth are very important for beauty. It’s basically oil for your teeth. I use it with my toothpaste. I’m crazy about caring for my teeth. I also like
Pratima Nourishing Essential Oil. It’s a face oil—I love
it; I wear it under my face cream. It smells really good.
AB: Best fashion tips?
LD: Always be prepared to look your best if you can. By
that I mean, store a pair of shoes in your desk that you
wouldn’t mind walking a mile in. Also store a pair of
pumps. Keep what you need in more than one location,
like makeup. Things will arise where you realize you
want to go the extra mile, and you want to be able to do
it. You don’t have to be perfectly prepared for everything; every day is different, and some people don’t have
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the time or bandwidth for that. But at least have what
you need so you don’t have to run home. Not going is not
an option. You gotta show up; life is about showing up. I
learned this the hard way! Now I keep an entire outfit in
the office. Not that I don’t show up looking professional,
but if The New York Times comes knocking again, I will
be ready! I mean, I was ready, but they were only going
to give me a half hour, until I asked if I could have a
couple of hours!
AB: How would you describe your personal style?
LD: I think my personal style is, or I would like it to be,
minimalist, elegant, timeless, [and] comfortable while
still being professional and unfussy. And, I want it to
be fun. I don’t like high maintenance. I don’t want my
style to distract. I don’t particularly need to stand out
in a room. I just want to always be appropriate to the
circumstances that I’m in, whether it’s an event or work
or party.
AB: Do you have a “go to” outfit?
LD: I like black skinny pants or cigarette pants, with a
blouse. A simple white blouse is lovely. I like linen; I
think it’s beautiful, and I like the way it falls. Delicate
necklaces, and my black tuxedo blazer. I think it’s really
fun—you can dress it up and wear it with almost anything. For shoes, I really like these pointy-toe D’Orsay
flats. That’s really my “go anywhere” outfit.
AB: What’s next for you, in business or in life?
LD: I will be speaking at “Taking Action for Animals”
in D.C. on a panel of vegan investors, June 17 - 20. I
will be speaking June 18th on a panel about investing. When we talked about founding Baleine & Bjorn
Capital, we heard there were some people doing what
we wanted to be doing, but we didn’t know them. We
weren’t aware of how many people also wanted to be in
this space and do these impact investments, to alleviate
animal suffering and human suffering. Some of them
will be on this panel with me, including Chris Kerr
from New Crop Capital.
Veganism and animal activism [are] good business practice. What I’m really interested in is taking the word
“ethical” and reimagining what that means, and expanding it in terms of ethical business practices to encompass
human and non-human animals.
If kindness and compassion, not to mention dessert activism are the key, disrupting the status quo has never
tasted so sweet!
Follow and communicate with Liz on Twitter,
Instagram and Facebook @thelizdee.
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Hadas Margulies

Beauty from
the Inside Out

Guilt-Free Chocolate
Nice Cream
Nice cream has the silky smooth texture of soft serve without all the nonsense dairy, sugar, colorings, and
additives that are bad for your health
and your waistline. It’s just blended
frozen bananas! It’s bananas!
Bananas are rich in biotin for
healthy hair, skin, and nails. Their
high fiber content aids in digestive
health and keeps you full for longer.
Some people feel bloated after eating bananas, but that may be because they’re not eating the bananas
when they’re fully ripe. Bananas
should be soft and spotted before
eaten.
To make this treat, slice and freeze
some spotted bananas. Once frozen,
blend thoroughly with a little liquid
and superfood powder like raw cacao, lacuma or maca. Raw cacao is
another “beauty food,” because its
sulfur content helps develop healthy
hair, skin, and nails, similar to bananas! Additionally, its extremely
high antioxidant content helps keep
us looking young.
LAFCNYC.COM

I usually blend a couple of dates into
my nice cream for texture. It’s almost like caramel ice cream!
As an after-dinner dessert, nice
cream can help you get your beauty
rest, as bananas can ease the body
toward sleep with their natural melatonin content.
Or, try nice cream with cinnamon,
nutmeg, hemp seeds, and nut butter
for breakfast! These extras will give
the body a burst of energy and get
your circulation going.
Ingredients (serves 2):
•
•
•
•
•

3 frozen bananas, sliced
¼ cup unsweetened almond
milk, coconut milk, or water
1 tablespoon raw cacao powder
3 teaspoons lacuma powder
sliced banana, coconut shreds,
and cacao nibs to top

Here’s what you do:
•
•

Blend first 4 ingredients well.
Garnish with sliced bananas,
coconut shreds, cacao nibs, or
any vegan superfood you like.
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The Kids painted for Jane Velez-Mitchell
and Donna Dennison

JANE O’HARA
ARTIST FOR THE
ANIMALS
INTERVIEWED BY ADRIENNE BORGERSEN

Y

our style seems to cross
between realistic and
surrealistic. Sometimes
you include well-known cartoon
characters. Where do your
inspiration and connection to
animals come from?
My inspiration as well as interest
in painting animals can be traced
back to my relationship with my
non-verbal brother with intellectual
disabilities, and the dogs I grew up
with. Because of these relationships,
I gained a great respect for communication beyond social surfaces and
words – I was tuned in to their world
view. This carries forward into my
work today, where animals play the
eternal muse.
At the same time, while appreciating animals’ direct, honest and nonintellectual ways, I’ve learned of the
horrors of what goes on with animals and know they have no ability
to stand up for themselves in our so54

ciety today because
of those traits.
I respond to this need
by communicating for animals with my paintings. I create a
stage for the animals’ situation in
each painting, often an unnatural
setting. Playing on the unsuspecting and innocent response to this, I
use humor and irony, and recognizable pop images, to illustrate each
animal’s dignity, confusion, fear or
pleasure. My work hovers between
real and surreal because I feel the
world is surreal – especially in regards to animals in society. Dancing
cartoon pigs advertise the buying
of their own flesh, happy cows offer
their milk to us while their babies
are taken away on day one. People
doting over their dogs yet eyes firmly shut to the dark truth of agribusiness or animals in entertainment,
clothing, or experiments.

Lilly Comes, Lilly Knows, Lilly Listens, Lilly
Knows 4 6”x6” paintings on wood

When did you first feel that you
were an artist in this way? When
did you create your first piece?
It has been an evolution. I started
painting animals in earnest before
I was as interested in animal activism because I love animals. After not
painting for years, I started by painting landscapes but soon felt something
was missing. I began putting animals
in my landscapes and they never left!
My first painting where a dog entered
was Weimaraner in the Field. I was
eventually to learn what goes on with
animals behind closed doors, and my
work began to reflect that.
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Fashionista 6”x6” acrylic on wood

Blue Ribbon
20” x 16” Acrylic,
filler on canvas

Love Fur 8” x 16” Acrylic + sparkles on canvas

What is the message or the goal
of your art?
I’ve been painting for a long time.
I’ve always loved animals, but like
so many of us, I was basically in the
dark as to what goes on behind closed
doors. Once I started to learn, I became obsessed with knowing the
truth....and it’s bad. I know some say
they just can’t look, but to me, our
looking is the animals’ only hope.
So the more I’ve learned, the more
it has informed my artwork. It’s such
difficult subject matter, and I’m a
person who generally likes to laugh,
so my way is to paint both the horror
and the humor, side by side – animals in captivity next to pampered
The lines have blurred between
the arts. Fashion models become
actresses, trending music sets the
tone on the runway, artists design
sneakers.
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I like to use a variety of materials,
surfaces and ‘frames’ to help deliver
a mood or message in my paintings.
The supports for my work are both
traditional and non-traditional, including canvas, wood panels, folding screens, acetate, stainless steel,
or household objects such as a bowl
or computer mouse pad. I include
sparkles, broken glass, wire, hinges,
graphite powder, bars, ropes, Venetian plaster...and always acrylic
paints. I stay away from brushes that
contain animal hair.
Where have you showcased your
work?
I have had two solo shows: the South
Rotunda Gallery, Hynes Convention
Center in Boston, MA, and Gallery
55 in Natick, MA . Selected group exhibitions include Denise Bibro Fine
Art, New York, NY; Flinn Gallery,
Greenwich, CT; William Scott Gallery, Provincetown, MA; and upcoming, Galleri Plan B, Växjö, Sweden.
The theme of my work expanded with

pets! This insane situation of parallel worlds does both intrigue me as
well as disturb me, so I hope to intrigue and disturb my audience!
I believe most people have it in their
hearts to love all animals
and if I can help make visible some
invisible animals with my paintings
that makes me extremely happy. If
my paintings only serve to bring
the joy of animals to light, then that
has great value too, as I believe love,
not blame and humiliation, opens
hearts and consciences. If my paintings touch people, make them think
differently, or make them ask questions, then that is the highest reward.
What kinds of surfaces,
tools and paint do you
use in your work, and
why?

Jane O’Hara in her studio in Rhode Island
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Sacrifice 2005 70” x 56” screen
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honor to receive the Courage of Conscience Award from
the Peace Abbey as ‘Artist and animal rights activist for
her paintings of companion and food production animals
that stir the conscience and attitudes toward the animals
we claim we love.’
Do you have a favorite piece?
I have many favorites, but I think I particularly love The
Rabbit Hole. I am seated on the landscape as a child,
looking out in wonder at my world of rabbits, mostly
inanimate and cartoons. I use the metaphor of bubbles
hovering over my young head showing a random selection of rabbits’ experiences in the world that I knew
nothing about – animal testing, in entertainment, at
a butcher, a fetus, dressed like a doll in a sailor’s suit.
With humor and compassion, I’ve attempted to show the
skewed view I had of rabbits.
The Rabbit Hole 2014
58” x 55” Acrylic on canvas

Jane O’Hara with Henry the
pig at Peace Abbey Sanctuary

Beasts of Burden, the exhibit I curate and have paintings
in where 14 artists with their range of approaches capture
the complex way in which animals have influenced our
lives. Debuted at the Harvard Allston Education Portal
Galleries, in Allston, MA, Beasts of Burden goes next to
National Museum of Animals and Society’s new space on
museum mile in Los Angeles in early 2017. I have donated to fundraisers of favorite charities for animals over
the years, and I also donate paintings to animal rights
activists as a gift for their tireless work. I gave Jane VelezMitchell and Donna Dennison a portrait of their four furry kids: Rico, Tux, Foxy and Cabo. Last year it was a great
LAFCNYC.COM

Is there a piece that was particularly challenging
for you? If so, why?
I would have to say my screen Sacrifice was the most
challenging. I was at the Byzantium exhibit at the Metropolitan in 2005 – a huge exhibit with icons of saints who
had sacrificed their lives for God. The idea for my screen
Sacrifice came to me that day – of animals who had sacrificed their lives to powers greater than themselves – but
in their cases, not by choice. The idea was so clear; the
vestments would have the logos of the corporations and
universities that had stolen their lives. Painting Sacrifice
was emotional – it felt different. It was the first time I’d
felt so clearly that an idea was being channeled through
me – that my inspiration came from a place much larger
than me. This was the beginning of my painting the animal situation, and not just celebrating the animals’ beauty
and humor. Frankly, I did not act on the inspiration for
the screen right away, it being more of an animal activist statement than I had done to that point, but the idea
would not go away. I’m very glad it didn’t go away because
the painting holds a truth for me and the reaction has
been so positive and has forced me into a more honest
conversation on the subject of what goes on with animals.
I was outed as an animal activist!
When you create a piece like Sacrifice, how does it
affect you, during the process and when it’s done?
I kind of fall in love with the animals I paint, so this
painting was difficult. While painting their eyes looking
vacantly back at me, I was filled with sadness and helplessness. When completed I felt amazed, as surprised
as anyone to see what I had created. After all, this idea
came through me, not from me. Over time I have seen
it open so many doors, start so many conversations, and
move people. This painting I had not wanted to do because I felt it had no place to go.
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The Kids painted for Jane Velez-Mitchell and Donna Dennison
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Blue Ribbon
20” x 16” Acrylic,
filler on canvas
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Precious 2016
12” x 12” Acrylic on
wood, glitter, satin
upholstered frame

Do you feel there is a connection between art
and fashion?
Yes, on many different levels. The lines have blurred
between the arts. Fashion models become actresses,
trending music sets the tone on the runway, artists design sneakers. Karl Lagerfeld paired fashion and art on
a Chanel runway, feeling art or fashion shouldn’t take
itself too seriously. Andy Warhol felt fashion and art go
well together. But fashion as subject in art is another
aspect of this connection. In my piece Fashionista a little
dog exemplifies how animal companions can become extensions of our image. The industry around animal companions certainly includes fashion for animals – or more
to the point, fashion for us. Another aspect of this connection is where the artwork comments on animals used
in fashion. My painting Love Fur has a seal in the foreground with the evil Cruella de Vil donning the same
fur draped over her shoulders. Arguably PETA’s campaigns, “I’d Rather Go Naked Than Wear Fur” among
them, are art commenting on fashion.

psyches, is exhibiting at the National Museum of Animals and Society in Los Angeles in January 2017. I am
very excited to show in this one-of-a-kind museum. I
have offered to donate my screen Sacrifice to the museum in its new location and feel it would be a perfect
home for it. I am working on about 4 paintings at once,
a larger one with the theme of mindless consumption
and continuing the bubble metaphor of the separate, not
equal, lives of animals. I will be presenting a slideshow
of my artwork at PACE University’s Environmental Center for Earth Month as part of Compassion Arts Presentations. And I’m always on the lookout for new galleries
and looking to get representation in NYC and LA.

What are you working on now?
What’s next for you?
My Beasts of Burden exhibit, with its 14 artists revealing the many ways that animals influence our lives and

Learn more about Jane O’Hara at
www.ohara-arts.com and www.beastsofburden.org
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I’m very excited to be included in LA Fashionista Compassionista magazine. I think your message is powerful
and attractive and I’m thrilled to be a part of it. I love the
variety of ways to share my artwork and my vision, and
your forward-thinking magazine encompasses fashion,
arts and love of animals. What could be better!
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UK Style:

Good
Morning
Gloryville!
by Pola Pospieszalska

M

y friends have been “raving” about these new
healthy morning parties called “Morning Gloryville” for a while. I had to find out more! What
is Morning Gloryville? Every now and then, in different
corners of the world, hundreds of beautiful individuals
gather early in the morning in carefully selected venues
to dance their way into the day.

shots and raw delicious desserts. The energy was insane!
Everyone was so happy and friendly, and there were some
funky people walking around giving free hugs. I danced
for four hours straight, and believe me, that was one cardio session I won’t soon forget! At 1 p.m. I walked out of
the club into broad daylight and headed for a beautiful
lunch at Nama. I couldn’t believe I just danced for four
hours, in the morning, in an actual nightclub!

These mid-week parties host busy professionals who
choose to attend a rave instead of a morning pre-work
gym session. I went to one of the London weekend sessions. The event took place at Mode in Notting Hill,
and the venue filled with people shortly after 9 a.m.
The crowd was a mixture of beautiful people in creative
outfits; belly dancers, yogis, musicians, people in gym
clothes, men dressed up as unicorns, females in leotard
outfits, professional belly dancers, as well as people who
were out all night and decided to extend their night out
into early the next day.
The event lasted for four hours, and people powered
themselves up with coffee, organic green juices, cacao
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Will I go back? MOST DEFINITELY! It’s actually quite
incredible to think that a new culture of clubbing is
emerging, and people are choosing to have fun in a conscious, sober way. I really hope it will continue to take
the world by storm.
The Morning Gloryville Manifesto (http://morninggloryville.com/manifesto/):

“At Morning Gloryville, we believe that vitality and wellness of heart, mind, body, and soul can raise one’s level
of awareness of themselves, their community and the
world we live in. Therefore, when we talk about consciousness we mean having greater clarity and awareness. When one’s consciousness is increased they live
life with love, joy, purpose, vitality and wellness.”
Follow Pola at www.veganfitnessangel.org
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UP FOR

DISCUSSION:
COMMUNICATION
WRITTEN BY ADRIENNE BORGERSEN
Recently, on Victoria Moran’s Main
Street Vegan podcast, Victoria interviewed two bariatric surgeons.
One recommended healing through
a vegan diet and one, through a
non vegan diet. As I listened intently to the “debate”, what struck
me most was that - get this - there
was an actual conversation. Both
doctors were given as much time
as they wanted to plead their case,
talk about scientific facts and give
anecdotal examples, based on their
lives and experiences. Each gave a
very compelling argument. I was expecting various interruptions, like,
“Now, wait a minute…” and, “I have
to disagree…”. But there weren’t
any. Not one. I heard and absorbed
- lo and behold - information! I felt
like this is the kind of environment
64

where I could actually learn, digest
and think for myself. I told Victoria
how I felt and she said, “It was like
the art of conversation rose from the
dead.”
This really struck me, as we are in
the middle of a very polarizing political campaign in the US. News and
media outlets, as well as social media
are fraught with extreme opposition
on how we want to live in this world.
And of course, there are many other
ongoing debates including on vegan lifestyle, gaining major traction
in the world. People are confused,
conflicted and pissed off - and rightly so. Our values and sensibilities
have been exploited. And, whether
or not you consider animals equal to
humans, they are largely taken ad-

vantage of, as well. As vegans choose
to be their voice, animals become
part of the conversation…or debate,
depending on your perception.
What I have been thinking about,
is how we get people to listen to
what we have to say and what we
are passionate about. Opinions and
opinion journalism are available ad
nauseam. It’s hard to know what
are facts and what is “spun”, around
some very complex issues, for personal benefit. How people choose to
communicate has become a point of
contention, that seems to supersede
the subject matter.
There are those that believe the
best way to get your point across, is
making the message palatable with
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calm, collected thoughts and kind
words. There are those that believe
to be heard, you need to, or at least
you have the right to, be loud and
forceful, with vitriolic speech.
I wonder, to be a “Warrior”, fighting for your cause, is it important to
include negative, inflammatory and
at times, personally degrading messages? Is blatant judgement necessary towards those with whom you
do not agree, or who do not understand or who do not know what it is
we fight for? Or does its importance
have anything to do with it? Just
because we have a right to say what
we want, the way we want, does that
method, serve a purpose outside of
yourself? Is “because I can” an effective argument? Is the alienation
of contrary thought, the goal?
On the other hand, is kind, compassionate speech just weak and ineffective? Is acceptance of everyone’s
beliefs, agreeing to disagree, naive
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or even dangerous? Is “Warrior of
Peace” just an oxymoron?
Assuming that we’re speaking with
intelligence and correct facts, which
method of communication becomes
more effective and which alienates?
Which shows strength or weakness?
Do they both work in different situations?
We know that this country was built
on the concept of free speech and
letting everyone live as they choose.
We also know that we have evolved
as a country and as humans to have
many, many complicated issues and
conflicting ideas. I wonder if we’re
so caught up in our emotions, so
fed up with how we got to this place
of extreme conflict, that we are not
communicating effectively enough
on either end of the spectrum.
I think the world is in enormous
transition. People want change and
this is a good thing. But change is

different for various cultures and
even within a culture. Isn’t there a
middle ground that will satisfy everyone? What happened to compromise? When did life become so
black and white? Why is “the art of
conversation”, frankly, dead?
The great author, poet and activist Maya Angelou said, “Words
are things”. I believe, she is right.
Words are put out into the universe
as energy and become manifest in
one way or another. I hope we can
all take responsibility for our choices, right down to our language, to
create a better, stronger world where
we can be different and if not celebrate that, at least coexist. Actions
may speak louder than words. But it
starts with your words.
What do you think? Will we benefit with volume and vitriol? Or will
peaceful, respectful discussion prevail? Talk to me on Facebook, Twitter and our website.
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Art is another form of communication. To
that end, I offer you this poem written by
Lisa Snyder. She is a model in this issue
and Yogi as well as a Poet. She told me
how she was inspired to write this piece.
You may have heard this story a few
months ago, about the cow that escaped
a slaughterhouse right here in NYC, was
rescued and named Freddie. This hap-

pens every so often and the general, local media consider it kind of a novelty
story. Curious, that still so few see the big
picture. I wanted to share this with you
and dedicate it to all of the animals who
are born, only to suffer in factory farms and
wind up at slaughterhouses. I’m publishing
it because animals are my personal cause.
This magazine is my chance and I took it.

FREDDIE’S STORY
by Lisa Snyder
I had a chance and I took it
It was life or death
The others were being taken away
To the evil place
That smells of carcass
The stench so sickly
My friends screaming their blood dripping
No one understanding what we did wrong
What we did to deserve this
I had a chance and I took it
I ran past the evil people
Those who slaughter
Because they don’t know any better
Killers
Doing the best they can
Like us all
Their tragedy that murder is the best they can
I had a chance and I took it
I wanted to live
I don’t know why
All I’d known of life was a cage
And some friends imprisoned beside me
But separate
Still the need for freedom was so strong
I ran rampant and racing
Trembling and terrified
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I had a chance and I took it
Couldn’t see straight
Through unknown territory
Didn’t know territory existed
Noise all around
Nowhere to hide
Too scared to think
Too free to turn back
I had a chance and I took it
They picked me up
These people who aren’t killers
I smelled it on them their kindness
I’d never felt love like that before
They took me to my new home
Where I have brothers and sisters
People of all species
I had a chance and I took it
I’m free now
I love now
I eat grass and roam where I please and have friends
and fresh air now
I frolic
I like that word frolic
I had a chance and I took it
I wanted to live
Still don’t know why
Just miss my friends
I wish they’d had a chance
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THE. LAST.
PAGE.
WRITTEN BY ADRIENNE BORGERSEN

Whew!!! You made it to the
last page…and so did I!

mine and the decisions are all mine.
Whatever feedback I get, I own.

Spring 2016 is put to bed and released. I
miss my former co-editor’s eye for design
and creative ideas. I miss collaborating.
But I’m too old for whining and worrying,
life is full of change and we all have to
move forward. This is an opportunity to
be confident in the face of an obstacle
and in my own creativity.

And now I’m taking a nap!

I wrote and edited the content, as usual.
I directed all of the creative design and
styled the photo shoots. While I had
a fantastic team of photographers,
makeup and hair artists and a whiz
graphic designer, not to mention my
contributors, ultimately the vision is
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So yes, I’m patting myself on the back. I
did it! Not easy to write that for all to see.
I think it looks great. I hope you think so,
too.
I’d love to hear what you think of this
issue. Feedback? Suggestions?
Talk to me on the website
www.lafcnyc.com or at info@lafcnyc.
com
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